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TRIBALYNEDUCTION®

TribalSeducti onE is the only course i nphashe worl
game plan for successfully selling in today's over -stimulated marketplace.

A formula that will equip you to simply and successfully create crowds of raving

fans -- now and for as long as you own your business!

No tricks. No underhanded tactics. Just honest, mutually beneficial seduction of your

Tribe.

Since it's |likely you were referred to BLOG

syllabus here on this page. We're doing this to give action-takers who are serious about
building their business (and leading their niche) a special one -time gift offer.

Take a | ook at the Tribal Se d u and semifrydiiagree u r s e

that this is a 180-degree shift from any other sales and marketing education you've ever
seen.

Then, if it's the right time for you, step up and take action...
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Il n Modul e 1, i--tydusstrendths, yaumbirttennial dryvers) and your style of
learning.

We guarantee you this course is unlike anything available -- in format or results -- even
from lvy League Colleges. And we prove that starting right here in Module 1.

Ther eds +pambyndantibgyaround anywhere in this course. And that's especially
true in Module 1. 1 toés based on a series
Fortune 500 companies and proven in use by over 15-million business achievers around
the world.
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After seven years of work with entrepreneurs, we've created a process that takes these
powerful assessments and put them to immediate practical use for owners of any size
business.

Module 1 is all about YOU! Building your marketing strategy from the inside out.
>

b CLASS 1: Course Introduction & the Tribal Seduction E
Doctrine

We roll right into a complete course overview so you know exactly what your strategy
Sshould be while you're going through the Trib

This class includes your introduction to:

The New Media Marketing Matrix

TheCHARME For mul a

ThePower TriadE

And the Ainsi de «asshrytowiedrowads dfoaviogdaps n e
I n t od astiddated maeketplace

You'll learn how you can start immediately applying each of these formulas put more
fun and profit into your business

We 6alsd be coaching you on some of the basics of New Media Marketing so you can be
using the technology and tools as you go through the course.

;
b CLASS 2: Unleashing the full power of your Communication

CodeE

Segment 2.1 - Assessment .

You'll be provided private personal access to a powerful scientific assessment tool that
will clearly and specifically reveal your nat

This simple online process only takesabout10-1 5 mi nut es t o compl et e.
fooled by how quiTbeakccyracy andissigt onmqut et e d .
behavioral strenghts will amaze you

This tool has been proven in use with over 15-million business achievers, from sales
professionals-to-For t une 5-o0smalbBBidess owners.
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Your assessment report will detail precisely:

e HOW you prefer to communicate

o« HOW you're perceived by others when using your Natural Style

« WHAT you can do to immediately optimize and leverage your
strengths in your marketing for more profits

Once your assessment i s co
via email (usually 22 to 2
and action-taking strengths.

mpl eted youdll rece

4 pages) detailing

Segment 2.2 T Listen & learn

Upon completion of your first assessment you'll have access to a special recording that

will walk you through your entire report. This will bring the report to life and maximize

its' impact on your performance.

Segment 2.3 T Profit Playbook

Youdbre also provided a Personal Resource Summ
ol 1

assessment overview session. You use this
through creating your Persuasive SellingPl at f or mE.

b CLASS 3: Understanding the Four Communication Styles in
marketing

In this class we dive into an in-depth exploration of how your Communication
CodeE 1 mpact(posibveljhaad nsgatively) in your sales and marketing.

This class includes a recorded Q&A session that answers common questions you may
have about adapting your Code for maximum effectiveness in your marketing.

Youdll walk away from this class with a base
effectively connect with others and win their trust. And you'll see how you can best apply
the CHARME Formula in al Imonre&iendsacdonorenuni cati ons
pro fit!

b CLASS 4: Harnessing the Power of Your Motivational Code E

Segment4.1 T Assessment .
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You'll be provided private personal access to a second scientific assessment tool that will
reveal your internal Motivation CodeE. -Thi s s
15 minutes to complete. Once again, the simplicity and accuracy will amaze you.

This proven tool has been used by over 12-million business achievers in small businesses
and large corporations around the world.

This class will show you precisely:

e« WHY you do what you do (so you take control)
o And will reveal exactly WHAT triggers you to ju mp out of bed in the

morning revved up and ready to rock -n-roll
Once your assessment is completed youdoll rece
(usually 16 to 18 pages) detailing every aspe

Segment 4.2 1 Download & Lis ten.

Upon completion of your second assessment you will receive access to a special
recording where we walk you through your entire report. In this special recording we'll
maximize your personal performance and marketing effectiveness by walking you
thoughy our entire Motivation CodeE report.

Segment 4.3 1 Profit Playbook
You will be provided a Personal Motivation Summary to mine golden profit -

producing nuggets from your report . Youoll be referring back
Module 2 when we guideyouthrough cr eati ng your Persuasive Se

;
b CLASS 5: Your Motivational Code E in marketing

In this class you'l | |l earn the impact that different Mot

decision making. This includes an important warning about your lowest ranked

motivator and how that can hurt your marketing if you're not aware of it.

This class includes a Q&A session to answer general questions about Motivation
CodesE in sales and marketing.

Youdll walk away from this class with a thoro

e What your motivational bias is (and how to make it work for you!)

e How to appeal to and instantly connect with different motivational styles

e How to harness the power of yaomake Moti va
your marketing come alive for your Tribe!
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$ CLASS 6: Assessment & Application of DAVeK  E Filters in
marketing

In this class we dive deep into the little known and often ignored world of learning
st yl e shidden keyots making deeper connections with people in your
Tribe almost instantly

We provide a tool to assess your primary information filters and delve into the four
filters of DAVeKifoullgain meichunwcontrdl wherndeveloping and
taking action on your marketing strategies.

With this covert tmdaismirmg tyheudlfli |beralmige styst e
subconsciously call on to reduce information-overload. It's a major key in connecting
and getting your message heard.

MODULE 2

PERSUASIVE SELLING PLATFORM

In Module 2, we guide you step-by-step in creating a series of four fun and effective
formulas. When complete, these formulas form

Withyour Persuasive Selling PlatformE as your f
leadership role in your niche. And it will cause your marketing, and all your

communication, to magnetically draw crowds of raving fans who'll buy from you again

and again.

All without underhanded tricks or shady tactics. Just you as your Tribe's hero.

$ CLASS 7: Discovering your Persona

Having a powerful Persona that attracts your ideal prospects, customers,
andclients i s essenti al in todaybés marketplace. Yol
Personal Brand Declaration which we get to in Class 8.

I n this class wedl | wusmgtkeexclasive Personadisgverya pr oc e s
MatrixE. With this fun and interactive matri x
Persona Title. This will give you the guardrails you need to keep you on track with your

marketing actions, activities, and interactions.
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b CLASS 8: Crafting your Personal Brand Declaration

| f youdre going to stand out VY@QUneedtbdbyeOs commo
unique! Different in a way that magnifies your greatest strengths and magnetically
attracts your ideal clients and prospects.

It doesndét matter i f youbre just starting out
small business team. Your Personal Brand Declaration is the first of four foundation

cornerstones in your Persuasive Selling Pl atf
| t 6 s f as tUsimgadothérexcllsivesingle-s heet matri x, youodoll | e

you gathered in Class 7 to craft a powerful Personal Brand Declaration before moving on
to Class 9.

$ CLASS 9: Crafting your Loyals Profile  E

Who is your ideal prospect? What type of person is most likely to be transformed into a
ALoyalo... a raving fan at the top of your Tr

Having a well defined Loyals ProfileE will gi
looking to connect with. This saves you time and equips you to choose the right

strategies and channels to connect with your Tribe in a way that makes them feel like

you're talking directly to them.

It's also what allows you to achieve your marketing goals faster, and with fewer
mistakes .

Withthiscl ass and supporting materials youoll have
it easy to craft your Loyals ProfileE. Your s
cornerstone doneé quickly, simply, and accur a
“ale

b CLASS 10: Creating your Tribal Factor E

People dondédt bond emotionally to a product or

you need to have something that your Tribe can gather around and bond with each
other over.
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| t s bigger than y o uandahatisyounTribapFactodEu c t é

I's class youoll 1 earn whatyourownlastheb al Fact

t h
rd cornerstone of your Persuasive Selling

I n
t hi
$ CLASS 11: Your Primal Key E

How would you like to have a simple two-to-five word statement that acts as a filter for
each and every marketing action you take?

Your Primal KeyE is exactly that tool

During this class youoll |l earn how to develop
quickly and simply qualify every mar keting strategy, decision, and action

you take .

Nothing will help you stay on track, connect with your Tribe, and move toward your goal
more quickly than the final cornerstyawune of yo
Pri mal KeyE.

STRATEGY FORMULATION

In Module 3, we broaden your focus and introduce you to the guiding principles and
strategies key to your marketing success . These are the strategies that are critical
for you to effectively attract, connect, and convert your own Tribe of raving fans.

$ CLASS 12: Chain Factors for Maximum Cash Flow

Connecting with people and quickly building trust is great. But in business, the end goal
is to make conversions. Agree?

Well that's what makes a Conversion Chain so important. In its' simplest form, a
Conversion Chain looks something like this:

e Firstyou convert visitors into friends
e Then friends into Tribe members
e And finally T normal Tribe members into Loyals
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Il n t hi s Ildcarmow ChgirmRadboks make completing this Conversion Chain in
your business a simple step-by-step process.

Youdl | prefagproducingmwerof creating your own Consumj

And vy o uléarnilthe ank lsepfactor you must always str ive to incorporate
into your marketin g -- both online and off-line 1 for ongoing streams of cash flow.

b CLASS 13: Killer Keyword Selection

No matter what other marketing actions you take online, knowing the right keywords for
your online marketing is critical for getting targeted traffic.1 t 6 s what gets you
noticed ... by both Search Engines and people.

Il n this class youdl |l | ear nKillerdKeywesrd Ittt wellt r at e g i
help to bring you streams of targeted traffic from search engines , Google Ad
Words, and all New Media Channels.

We keep things simple yet effective to benefit both new and experienced online
marketers. Special emphasis is given to keyword use in New Media channels.

t? CLASS 14: Your Profit Compass E

Everyone knows that having a map will allow you to reach your destination most
efficiently. It reduces the unknown and makes the journey more fun too!

But a map is useless if you da&oompasskismauallywh er e
more important than a map.

Il n this class youdll l earn the importance of
importantlyi y oucdrid at e your own Profit CompasseE.

ltdos a single page resource that will allow vy
SeductionE components youodbve gathered up to t

| t &snplaplug-n-play process that will guide all your marketing actions i for both
short-term and long-term gains.

And itds cruci al for getting the most persona
the communication channels you have to put to work for you in your marketing.
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ODULE

NEwW MEDIA MARHETPLACE MASTERY

I n Module 4 youo6ll get grounded in the commun
small business owner should be aware of.

Withthesol i d foundation webdve helped you create
learn in this module will equip you to choose the ones that will be the best match for
you, your Persuasive Selling PlatformE and yo

$ CLASSES 1571 20: The Five Core Channels of New Media

Now that youodve |l aid the foundation, develope

have your Profit Co mp a s s E 4- it's timafor ds to dive into the New Media
Marketplace.

New Media is an ever-expanding labyrinth of choices and opportunities. It can be
overwhelming for many.

But youoll have the advantage of dikcambewi ng t hat
boiled down to Five Core Channels. Once you understand this -- and the unique

advantages of each channel -- New Media Mastery becomes much more fun and

profitable !

In this module we dive into all five New Media channels to reveal the magnetic power
and profit producing potential of each.

Herebés how your classes flow to cover the Fiv

e CLASS 13: Unleashing the power of Blogs & RSS

e CLASS 14: Profiting from Podcasts

e CLASS 15: Creating instant rapport and raving fa ns with Online
Video

e CLASS 16: Social Networking mastery

e CLASS 17: Free traffic and followers with Social Filters

In each class of Module 4 we will cover:
¢ A basic introduction to the channel

o Real-world examples of how others are using the channel to reap
BIG rewards
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e Tips on how to tell if the channel is the right match for your Persuasive

Selling PlatformE and Profit CompasseE
e Tools and strategies for leveraging the channel in your
marketing
Youobll Dbe stimulated i n eachxctihgadsas. of thi s mo
And youodol |l wal k awaactiohabl®stategi@asc hyowcandakesoutandt h

immediately apply  in your business.
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